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Abstract. This article studies the defining features of the digital generation, or the “Genera-
tion Z”, which has recently entered the global public relations, in the context of the modern 
theory of generations. The author presents a comparative analysis of changes in life values 
and behaviors of post-Soviet generations X, Y, and Z. The main results and conclusions 
presented in the article rely on the materials of perennial sociological generational studies 
of young people, conducted by the author in 1989-2018. This study lists the features of the 
Russian digital generation and their differences from their Western peers. The results show 
that the value priorities of young people include a commitment to traditional family val-
ues, which are considered to be the foundation for their success in life. The author reveals 
the features of communicative actions and patterns of young Siberians in the virtual and 
real space and defines the political positions and models of the political activity of Irkutsk 
schoolchildren and students, their attitude to the government and the opposition. This paper 
identifies migration strategies of young Siberians and their relationship to the motherland. 
The results prove that in the context of globalization and the development of computer 
technology, there have been changes in the self-identification of young people, and that the 
desire for cosmopolitanism and identification with the “Man of the Earth” has been fixed in 
the minds and life strategies of the respondents. The author concludes that there is a need 
for a comparative sociological study of generations of young people, based on a uniform 
methodology and technique, both in Russia and abroad.
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INTRODUCTION
The modern theory of generations, which is today at the center of the research 
mainstream, both in Russia and abroad, is relatively young. The theory of genera-
tions, also called the theory of X, Y, Z “... started to form in the 1990s, when, after 
analyzing the generations of Americans, the economist Neil Howe and the writer 
William Strauss ... gave a description of each, letting the 20 years time interval 
between generations. They based their theory on the process of socialization and 
the formation of common generational values and behavior patterns that are influ-
enced by the environment, certain economic and political conditions and priority 
values of the society” [9, p. 9]. A similar concept has become quite widespread in 
sociology and a number of related fields [15, 16, 18, etc.].

Modern classification of the late 1990s – early 2000s generations, divided into 
generations X, Y, Z, is widely used in research. The time interval between gener-
ations is relative and varies from 3 to 5 years in different sources. Thus, Generation 
X is defined as people born in 1963 to 1983; Generation Y, or Millennials, is defined 
as people born in 1984 to 2000. As for Russia, these are the years of perestroika, 
the collapse of the USSR and the entry into the market economy and global pro-
cesses. Generation Z is defined young people who just entered the process of so-
cialization, born in the late 1990s to the early 2000s.

Our research defines generation as a social cohort of people born in a period of 
time, whose historical experience and socialization process were influenced by a 
certain social environment, major events, great personalities, specific historical, 
economic and political conditions and priority values of the society.

The author of the article has been engaged in generational research at the inter-
national, national and regional levels for twenty years. A comparative analysis of 
the life values shared by the Soviet and post-Soviet generations was carried out in 
the framework of various generational studies in 1991 to 2013 and in 2015 to 2019. 
It allowed us to identify the characteristic features of generations, the dynamics of 
the formation of their life values and behavior patterns [7-10].

Thus, the retrospective generational study The New Generation: Hopes, Goals 
and Ideals was carried out within the framework of the Public Opinion program 
and occurred in two stages. The first stage included a sociological analysis of the 
life values of Soviet students. A quantitative survey of students using a group sur-
vey method was conducted in the spring of 1991 in major cities of the USSR. The 
second stage of the research, initiated by the participants of the Public Opinion 
program, was conducted with the same methodology twenty years later in February 
2013 in four post-Soviet countries. The objects under study were students in Rus-
sia, Belarus, Ukraine, and Armenia. It should be noted that the Irkutsk region, 
representing Siberia, was included in the sample of both Soviet and post-Soviet 
retrospective generational researches. The results of the study allowed us to iden-
tify the main trends in life changes for Generation X and Generation Y, under the 
influence of the social environment, and to conduct a comparative analysis of these 
generations in different countries [13].
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Generation Z, also called Digital Generation is being researched in several di-
rections now. First of all, major companies and transnational corporations look at 
young people as real and potential consumers. In 2016, Google conducted a mar-
keting study of young Americans A ray of light: how to figure out what’s cool for 
teenagers. Universum, which is the leader in employer branding, surveyed about 
50,000 young people (born in 1996 to 2000) in 46 countries to determine their 
attitudes towards education, work, and future careers. In the fall of 2016, Sberbank 
hired the Validata Moscow firm to conduct a study of the Russian Digital Genera-
tion, called 30 Facts About Contemporary Youth. These studies showed that Gen-
eration Z, already actively functioning in the global consumer market, is screen-ad-
dicted and lives mainly online [1, 19].

Such well-known Russian experts in sociology and marketing as A. A. Ovsyan-
nikov, E. L. Omelchenko, E. M. Shamis, et al, work in the socio-cultural direction 
analyzing the priority values and behavior patterns of Generation Z in the compar-
ative context of generational continuity [6-8, 10, 12-14, 17, 18]. E. M. Shamis 
created the online project RUgenerations—Russian School of Generation Theory, 
which has been functioning for a number of years now, giving the opportunity to 
discuss research in this field [16].

The Russian authorities paid closer attention to the Russian Generation Z after 
March 26, 2017, when Russian schoolchildren and students unexpectedly showed 
political activity and stood out supporting the anti-corruption actions by A. Nav-
alny, with slogans We Are Not The Awaiters!; Stop Lying And Stealing!; Corruption 
Is Stealing The Future! So the authorities faced the problem whether “the angry 
kids” and students are now the base for the opposition. It triggered studying the 
attitude of Generation Z towards politics and the model of political activity of the 
young.

It should be noted that all researchers of Generation Z are united by the desire 
to study online behaviour of the young, their basic communication medium. At the 
same time, the previously conducted researches can be characterized by the use of 
various methods and a lack of territorial distribution, which makes it difficult to 
carry out a representative comparative analysis and to obtain objective information.

The present research of Generation Z which covered high school students and 
junior university students of Irkutsk, conducted by the author in 2018, allows us to 
identify the characteristics and specific features of the life of young Siberians, Irkutsk 
citizens belonging to this generation. The study used both quantitative (sociological 
questionnaire survey) and qualitative methods. Schoolchildren and students wrote 
an essay on the topic My generation and participated in group discussions. Along 
with this, the author used the method of included observation during lessons of eco-
nomics, social studies, history and law for 10-11 graders in the secondary school of 
the village Molodyozhny (Irkutsk). The sample of the study was 1.889 respondents. 
The sample is quota, systematic, multistage, and representative.

The generational research makes it possible to conduct a comparative analysis 
of changes in the socio-cultural values of three post-Soviet generations X, Y, Z, 
and also to reveal the life strategies of the youngest of them, Generation Z.
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MAIN PART
Citizens of the world, or what unites Centennials of different countries?

The generation, whose socialization takes place in the early 2000s, has several 
names: Generation Z (Gen Z’ers), Digital or Internet Generation, Homelanders, as 
well as the generation of losers and Centennials. ‘Centennial’ means a 100-year 
old. That is, Centennials are a generation of people who will live a hundred years 
or more due to the active development of biotechnologies.

According to experts in sociology and marketing, representatives of this gener-
ation have common features, whatever nationality. Our research showed that Gen 
Z’ers from different countries, Siberian schoolchildren and students really have 
common features. It is due to the fact that Centennials are raised in the IT environ-
ment. Young Gen Z’ers from Europe and America, Russia and Japan live both  
online and offline. Their leading dimension of reality is online. The Internet and 
global social networks erase barriers and boundaries and provide any information. 
Despite the fact that from the early age they are immune to information and absorb 
it in large quantities, Gen Z’ers have a clip consciousness and can concentrate only 
on a small piece of information for no longer than a minute. Centennials are not 
idealists, they are characterized by a pragmatic approach to life. This is manifested 
in appearance, in the organization of personal space, in relation to money and ca-
reer. And they also strive in every way to save personal emotional and intellectual 
resources and avoid responsibility.

Along with this, our research revealed a tendency to change self-identification 
among the Digital Generation of young Siberians. The number of respondents who 
consider themselves citizens of the world, who do not associate themselves with 
either the country or their homeland or their nationality, has increased.

It should be noted that the cosmopolitan trend associated with self-identification 
was first revealed in the mid-1990s among students of the Siberian-American de-
partment of Irkutsk State University. The number of people identifying themselves 
as citizens of the world, without kith or kin, increased from generation to genera-
tion. According to the 2018 survey, about a third of students and 43.3% of school-
children stated that they considered themselves primarily as citizens of the world, 
and the number of schoolchildren considering themselves as citizens of the world 
doubled over the past five years (Table 1).

Despite their common features, representatives of Digital Generation differ from 
each other in their way of thinking, standard of living, traditional and liberal values, 

Table 1. Features of self-identification among the Generation Z

Who do you think you are? Schoolchildren, % Students, %
Citizen of the World 43.3 31.7
Russian 26.7 24.6
Siberian 13.3 20.1
Representative of my ethnic group 13.3 14.9
Citizen of Irkutsk 3.4 8.7
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culture, and behavior patterns. It is typical that the differences do not only exist 
among countries, but also within the country, at the federal and regional levels. In 
particular, the characteristic features are shared by residents of Russian cities and 
towns, young citizens of Irkutsk and Moscow. Young Russians are different from 
their American and European peers, first of all, by their commitment to traditional 
family values in Russia, their focus on creating a family as the main principle of a 
successful life; romantic attitude to love, in contrast to the global loss of interest 
to the opposite sex. A comparative analysis of the value orientations among gen-
erations shows an increase in the importance of the family in their lives by at least 
20% (Fig. 1).

Though Russian Gen Z’ers think they have a consumer attitude towards their 
parents in response to the excessive care, the results of the study indicate that today 
the conflict between generations has been overcome, to a certain extent. Relation-
ships between parents and children can be defined as friendly and equal. At the 
same time, young people do not recognize the absolute authority of adults. Gen 
Z’ers consider the family as the main refuge, protection and support, a symbol of 
success and happiness in life. Along with this, being lonely and having no family 
means losing.

It is typical that eternal human values are the evidence of successful life and its 
main indicators for Gen Z’ers. To achieve success in life means to realize the abil-
ity—72.7%; to create a good family and raise children - 61.4%; to love and be 
loved—56.3% (Fig. 2).

Despite being selfish and individualistic in their consciousness and behavior, 
Centennials still remain adherent to traditional values, like representatives of pre-
vious post-Soviet generations, and unlike their European and American peers. The 
research results show that this is the main distinguishing feature of Russian Gen 
Z’ers against the “global sex recession” among young people in developed countries.

Fig. 1. Comparison of different generations’ attitudes towards family

53

60

64

14

58

57

80

7

65

78

66.7
71

83

85

80
82.3

5

81

83

30 40 50 60 70 80 90

a necessary link
between generations 

a criterion of happiness 
and success 

a source of uplifting feelings
a source of home convenience 

and comfort

a necessary burden

everything. I can't imagine 
my life without a family

Family is ...

0  10 20

Z, 2018, %       Y, 2012, %                X, 1991, %

something I associate 
my basic plans with



SIBERIAN SOCIUM

51vol. 3  |  no 1  |  2019

SSM. V. Lisauskene, pp. 46-60

Today, in almost all developed countries, sociologists find it alarming that the 
young grow totally indifferent towards the opposite sex. Thus, in “the USA, the 
number of high school students who became sexually active fell from 54% in 1991 
to 40% in 2017; and 15% becoming of age stick to abstinence. In the United King-
dom the frequency of having sex among people aged 16 to 44 fell from “more than 
six times a month” in 2001 to “less than five” in 2012. Australia has the same sit-
uation. Sweden—the same. Netherlands - the same. In Japan (where the situation 
was even worth)—as of 2015, 43% of adults aged 18 to 34 are virgin, that is, they 
have not experienced affection as such”. This phenomenon has already been called 
the “global sex recession” by American researchers [11].

As our comparative generational studies show, the attitude of young Russians 
towards sex and love today is dramatically different from both the desire for sex-
ual freedom, which their parents showed in the post-Soviet sexual revolution, and 
the “sex recession” of their peers in Western countries.

Love, according to our respondents, is “a wonderful feeling, a dream, happiness, 
harmony, spiritual quality, devotion, affection and trust”. Half of the respondents 
believe that “love determines the essence of a person”. According to a third of re-
spondents, “love is a great power that rules people.” The answers of Siberian 
schoolchildren and students prove the sexual and moral health of our nation, unlike 
in Europe or Japan, where they do not only welcome homosexual marriages, but 
also marriages with their pets and even robots.

Fig. 2. Generation Z’s representations of achieving success in life
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All the studies of Digital Generation draw attention to the addiction of young 
people to gadgets. Socio-cultural and media communication of Centennials, com-
pared to previous generations, has become less diverse, and multimedia information 
sources have become central. Our respondents’ life is formed by various types of 
socio-cultural communication in the process of online and offline communication. 
The formation occurs primarily in the family; friends, school and university have 
the main influence on this process. The features of the respondents’ communicative 
behavior indicate their informed and independent choice. Social networks, instant 
messengers and the Internet occupy a significant place in communication, which 
can explain a clip consciousness. Thus, young people prefer a short video or a text 
that fits on the screen of a cell phone or a tablet. Therefore, many researchers call 
them screen-addicted.

Studies have shown that young people’s motives to receive information from 
the virtual space are quite diverse. The priority is to communicate with friends and 
relatives, almost the same is to use the virtual space to gain knowledge and search 
for studying materials—92.2%. Three-quarters draw information from the news 
feed, download books, movies and videos. More than a half use the virtual space 
for entertainment. Every second respondent also puts out photos and videos, and 
only 17.4% play computer games; 15.6% have their own blog or group, and 13.8% 
make money online.

The rating of using social networks and instant messengers indicates that the 
first place belongs to the Vkontakte network (97.3% use it), followed by Instagram 
(79.83%) and Youtube (70.6%). The five most popular include Viber (62.4%) and 
Twitter (42.2%). Every third uses Telegram, WhatsApp and Facebook. Google plus 
(15.6%) and Odnoklassniki (13.3%) are least popular among students.

The Internet sources being extremely popular, we cannot say they are the main 
communicative factor that forms young people’s life. This is evidenced by the low 
degree of respondents’ confidence in various sources of communication. For exam-
ple, only every twentieth respondent trusts social networks, almost every 100th—the 
media. Despite the fact that every second thinks that they can always find a person 
to talk to, and every third sees the Internet as a source of independent and objective 
information, 45% of respondents believe that social networks manipulate the minds 
of users. Every fifth respondent agrees that it is necessary to censor the Internet.

Students, being more intellectual and advanced, are less subject to manipulation 
and “brainwashing” than schoolchildren and young working people. Still there is 
actually the threat of colonization of Gen Z’ers’ life and attempts to embed it in a 
politicized or consumer matrix by cultural information monopolies or extremist 
organizations.

Attitude towards the future and fears of Generation Z

One of the most important social indicators is the attitude of young people towards 
the future. It would seem that the younger generation, due to their age, should be 
optimistic. The 1991 study, conducted on the verge of the collapse of the USSR 
Empire, documented a tendency to pessimism and despair among Soviet students 
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of that time. Only a third of Gen X’ers were optimistic about the future, and 19% 
felt extreme anxiety and even fear. Generation Y, the generation of post-Soviet 
students, whose socialization took place in a different socio-cultural space, were 
more optimistic about the future.

Twenty-seven years later, we asked the same question to today’s young people, 
children and grandchildren of the previous generations. It should be noted that the 
social mood of Generation Z is not particularly optimistic and even approaches the 
level of anxiety of Generation X. According to the study, 19.2% of respondents are 
not confident in the future and are even fearful. It is typical that some young peo-
ple are not only fearful about the future, but they try to live for the day, not to plan 
their life for the future, they act according to the situation. During the qualitative 
research, when we asked students and schoolchildren to present and describe them-
selves in 10-15 years, many refused to do it because “this is very far away, I don’t 
think about it, you never know what will happen”.

The young generation living in a society of global risk, pursues a number of 
fears and anxieties, they feel the instability of the society and try to live here and 
now. The modern post-industrial society has been called the risk society for sever-
al decades. This term, introduced by Ulrich Beck, German sociologist, back in the 
1980s, marks the phase of global development, when political upheavals and eco-
nomic crises form anomie between the state and the citizen. In this situation, peo-
ple’s perception of the world is changing, and the main feeling is uncertainty about 
the future, fear and despair. What scares Generation Z most?

First of all, it is a threat to the health and lives of their loved ones—the absolute 
majority of respondents (89%) noted this threat as a priority for themselves. The 
fear of losing their loved ones, which is present among all post-Soviet generations, 
is related to the fact that it is the family that is the main value in life for young 
people. As it has already been noted, the absolute majority of respondents cannot 
imagine their life without a family; for them, having a family is the main criterion 
of happiness and success

In the second place in terms of significance, Gen Z’ers fear to lose their chance, 
to fail their abilities and talents, to be losers—three-quarters of the respondents 
feel it. More than a half (63.4%) fear loneliness, which means a failure for the 
young. Typically, the fear of nuclear war and environmental disaster almost doubled 
in comparison with the other generations. The fear of failure, being poor or restless, 
as stated by three quarters of respondents, confirms the growing anxiety of young 
people, indicating the instability of society. But Gen Z’ers do not think about 
changing the world or humanity.

As for the life strategies of Digital Generation, as noted before, Gen Z’ers think 
that success in life is not so much measured by wealth and status, but by personal 
happiness. The main thing is to find the right way and avoid being poor and lone-
ly. At the same time, young people are being pragmatic, they strive to avoid risk, 
and they value self-employment; 13% of respondents said that they make money 
online. Every second is planning to become rich or wealthy, every third—to create 
a successful business.
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It is specific that more than a third (35.9%) of respondents name the desire to 
“live in a country with a high standard of living” among the indicators of success. 
On the other hand, they are absolutely not planning to participate in building this 
high standard of living in Russia. Their perceived entrepreneurial spirit can more 
likely be viewed as a survival mechanism rather than a pursuit of status or wealth. 
If the changes in our country badly affect their lives, young men and women will 
try to leave it.

This trend is confirmed by the pragmatic desire of young people to have a com-
fortable life anywhere. And then the homeland becomes just “a place where I feel 
good” (X—13%, Y—41%, Z—33%). However, the majority of young people 
associate the concept of Motherland with “the nature of my land” (X—56%, 
Y—71%, Z—72%) or “customs, traditions, lifestyle, national character of my 
people” (X—57%, Y—72%, Z—72%).

Today, young citizens of Irkutsk plan to leave the Irkutsk Region, as they con-
sider it to be not promising in terms of work, career, and comfortable life. Modern 
migration strategies of every fifth student are focused on continuing their studies 
or work in such cities as Krasnoyarsk, Novosibirsk, Yekaterinburg, Moscow, and 
St. Petersburg; 17% plan to study, work or find permanent residence in Europe, 
every tenth—in America, China or Japan. Every fourth student prepares to enroll 
in universities in Moscow. At the same time, it is of fundamental importance for 
them to travel, study and work abroad, even with Russia as a permanent place of 
residence.

The respondents truly believe they are rationally suited to any business, they are 
trying to save personal resources, they are not at all altruistic and will not do any-
thing just like that. Gen Z’ers understand that one has to pay for everything. And to 
achieve their goals, every second respondent is ready to leave their native place, to 

Fig. 3. Readiness for difficulties in achieving objectives
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put up with inconveniences. Every third respondent is ready to fight with competi-
tors and live in a foreign country, among people of a different nationality and culture; 
every fourth—to endure discomfort, and every fifth—even to risk health (Fig. 3).

It should be noted that Gen Z’ers are characterized by internality, which they 
inherited from the post-Soviet generations. They strive for freedom and independ-
ence from the state, not relying on its help, on the one hand, but, on the other hand, 
they believe that the state must take care of its citizens. This contradiction proves 
the struggle between individualism (every man for himself) and collectivism (the 
social state and mutual aid) in the consciousness of the generation.

The attitude to the state as a bureaucratic machine, generating corruption and 
breaking the law, is typical of all generations of young people. The number of 
young people who love their homeland but hate the state, is growing from gener-
ation to generation, and today 28% of respondents think so.

The Generation of Conformists or a base for political opposition?

Today, researchers are concerned about how politicized the younger generation is. 
What made the Russian Digital Generation stand out and say: We are not the await-
ers!? The results of the research indicate that Centennials, with all their love for 
online, perceive reality soberly and can assess democracy in Russia (Table 2).

Three-quarters of respondents associate democracy in Russia primarily with 
corruption, every second—with the power of oligarchs. More than half of respond-
ents believe that democracy in Russia is just an illusion. Gen Z’ers are keenly aware 
of social injustice and they assess the corruption of authorities from this point of 
view. Such injustice, but not the support of A. Navalny as the future president, 
forced them to act.

Moreover, they were attracted by anti-corruption rhetoric. The exposure of Med-
vedev’s corruption and the support of Alexei Navalny are more likely an opportu-
nity to declare about their views as a form of self-realization. This peculiar glori-
fication and mythologization of the protest are more characteristic of young citizens 
in Moscow and St. Petersburg than in Irkutsk, where young people were not so 
actively involved in the protest movement.

Table 2. Generation Z’s attitude towards Russian democracy

Russian democracy today means: Generation Z, %
Corruption 72.1
Illusion 54.2
Power of elite and oligarchs 48.3
Ability to choose 24.6
Freedom 14.9
Law 12.3
Independence 7.2
Power of people 4.2
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We should pay attention to the correct PR strategy, which was used by A. Nav-
alny, taking into account the target audience. As it turned out during the analysis, 
the majority of schoolchildren and students watched the short 8 minutes video We 
are not the awaiters. Remember that this generation is characterized by working 
with small content. The focus was also made on the visual effect as Gen Z’ers per-
ceive visual information better. Most of the respondents watched the video, rec-
ommended by friends in social networks. The popularity of the protest was signif-
icantly higher in Moscow and St. Petersburg than in the provinces. During the 
survey schoolchildren confessed that A. Navalny attracted them by promising to 
ban the USE in schools. The interest in the opposition, led by A. Navalny, has fad-
ed, and schoolchildren and students believe that “Navalny is not trendy today, he 
is no longer interesting.”

However, 23.3% of schoolchildren and 49.8% of students said that Russia need-
ed opposition. Anyway, only 8% of students and 9.4% of schoolchildren will sup-
port it, and in fact, 2.5% of students are actually in the opposition movement today.

In addition, three quarters of schoolchildren and 53% of students in Irkutsk pre-
fer not to interfere or participate in political protests, since they believe that they 
lead to social instability and provoke color revolutions. Only 10% of schoolchildren 
and 26.6% of students are ready to participate in the political movement if they see 
a real strong leader. Young people are pragmatic and mercantile and believe that 
you cannot make a career with a reputation of an opposition figure. Whereas loy-
alty can pay off. And it is necessary to play with the government by its rules. Eval-
uating their generation, a quarter of respondents stated that they consider it a gen-
eration of conformists, is playing by the rules of the government and the society.

The vast majority of respondents trust their family only, a little more than a half 
trust their friends. The government, the media and even the church are practically 
excluded from the list of trust (Table 3).

What is more, the younger generation does not have vivid ideological prefer-
ences; they do not trust either the state or the party and political leaders. The ma-
jority of young people are depoliticized, although sociologists forecast that polit-
ical protests may intensify in the conditions of future elections or growing 
economic instability, if skillfully promoted through social networks.

Table 3. Degree of respondents’ trust

Who do you trust most? Generation Z, %
Family 83.2
Friends 51.3
Nobody 12.8
President 9.5
Social networks 5.8
Church 5.3
Mass media 2.4
Regional authorities 1.2
Federal authorities 1.3



SIBERIAN SOCIUM

57vol. 3  |  no 1  |  2019

SSM. V. Lisauskene, pp. 46-60

Our research also shows that most young people’s protests are provoked by the 
wealth of the elite and the poverty of the population, corruption and abuse of offi-
cial positions, as well as the manipulation of public opinion, and greed.

Giving their own assessment of their generation, the respondents consider it 
contradictory: infantile, ambitious, pragmatic, talented, going-with-the-flow gen-
eration of consumers, and carriers of new ideas (Fig. 4). Unlike previous genera-
tions, Gen Z’ers think highly of the ability of their generation to bring new ideas 
and technologies to the society, and lift it to a new peak of development.

One of the respondents, a second-year student at Irkutsk State University, wrote: 
“Everything is not so bad. There are inspired, talented people who could do some-
thing universally significant, bring order to the country. But, as a rule, it is so dif-
ficult to break through without protection. After all, material gain is important now. 
No one will want to do anything for nothing. Many people think, why they should 
do anything for the state, if the state does nothing for them. Therefore, I have a 
mixed feeling about our generation”.

CONCLUSION
Thus, Digital Generation, who only enters life and is still in the process of social-
ization, functions with confidence both in the virtual and in the real world. Older 
Gen Z’ers are barely over twenty, and younger ones are just getting ready for school. 
Therefore, according to some researchers, it is still too early to “make the final 
diagnosis.” The results of our generational research and comparative analysis with 
the older post-Soviet generations make it possible to identify growth trends of 
Generation Z.

Fig. 4. Assessment of a generation’s role the country’s life
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Digital Generation has not yet formed a clear vision of itself, not only in the 
future, but also in the present. Socio-economic instability and a high level of anx-
iety make Generation Z think about the present day and not the distant future, avoid 
making clear plans for the future.

Young Gen Z’ers live in two worlds simultaneously—real and virtual. They ad-
mit that they are addicted to gadgets, social networks and the Internet. For them, 
the gadget is not just a device, but a symbol of modernity, of being involved in the 
latest development and communication processes. Young people’s addiction to so-
cial networks and the Internet can make their personal life privatized by the state 
and transnational corporations in order to manipulate and even brainwash Gen Z’ers.

Schoolchildren and students are characterized by a commitment to traditional 
family values, and in this way they differ from their peers abroad. Their success in 
life is associated primarily with having a family, raising children and professional 
self-realization.

Generation Z is non-rebellious teenagers, most Irkutsk students and schoolchil-
dren prefer not to interfere or participate in political protests because they believe 
that they lead to social instability and provoke color revolutions. Young people will 
be ready to join the opposition only if they see a really strong leader fighting for 
justice. Generation Z is proud of the origin and culture of their people, but it evokes 
a sense of protest against the greed and arrogance of authorities and oligarchs, the 
spread of corruption and injustice towards ordinary people.

Moreover, young people are pragmatic and mercantile. They believe that one 
cannot make a career with a reputation as an opposition figure. Whereas loyalty 
can pay off. And it is necessary to play with the government by its rules. For boys 
and girls, the tendency of self-identification with the abstract “citizen of the world” 
becomes characteristic; globalization and the Internet are blurring the boundaries. 
The young ones are building migration strategies, and if negative changes occur 
in the country and affect their lives, they will try to leave it.

Assessing their generation, young people see the real pros and cons, inconsist-
ency, infantilism and ambitiousness, defining it as a generation of the third millen-
nium, which will supply the society with new ideas and technologies and take it to 
a new peak of development.

In addition, the results of the research indicate the need for a comparative soci-
ological research in the Russian and foreign domains, which will provide repre-
sentative information and create a comparative portrait of generations.
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