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Abstract. This article presents a complex sociological measurement of social mood, taking 
into account its static-dynamic traits and rational-emotional aspects. The author proves that 
the sociological evaluation of social mood is a measurement of happiness. The sociological 
tools proposed for the comprehensive measurement of happiness embrace the achievements 
of contemporary social sciences and humanities. In addition, the author substantiates the 
demand for simultaneous consideration of the totality of the components of social mood 
that are invariant for most studies. Being a static characteristic of social mood, social gen-
eral state (subjective well-being, life satisfaction) is measured, and an orientation towards 
value experiences is estimated as a dynamic characteristic. Social mood is considered the 
most integral of the phenomena that describe not only the quality of life of social actors, 
but also their position in society from the point of view of their potential. On the example 
of a particular socio-demographic group (the adult population of Krasnoyarsk), this article 
reports the author’s experience of a comprehensive study of social mood. The proposed 
measuring tools claim to be integrative in measuring social mood and enable examining 
this phenomenon from several points of view at the same time, including such aspects as 
optimism and pessimism, degree of relevance and level of satisfaction of basic needs, as 
well as the system of value orientations and personal merits of the respondents. In this 
regard, it seems imperative to create a matrix of social mood, representing it in the unity 
of its two elements, three levels, seven layers and twelve qualities, respectively. Based on 
the identification of each of these elements, levels, layers, and qualities of social mood in 
a social mood of the social actor, the author finds it possible to build a complex matrix of 
happiness for a given actor.
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INTRODUCTION
It is important to study subjective human qualities which determine the quality of 
life and life satisfaction since it enables managers at various levels (political lead-
ers, leaders of organizations) to assess how useful the organizational decisions are, 
from the point of view of the population, members of social groups or representa-
tives of social organizations. Leaders seeking to improve their performance and 
encourage better performance of the social groups they manage, find it vital to 
study the potential public involvement as a whole and representatives of groups 
and organizations in particular. It is necessary to be aware of the ways people are 
willing to act, having assessed the given situation, as well as their potential resourc-
es and values. 

Nowadays social humanities offer a lot of methods to measure public well-being, 
happiness and social mood. Such methods can assess either external life factors 
through statistical data, or subjective well-being through sociological surveys of 
the population. Most methods are focused on calculating the final index and their 
monitoring techniques are of considerable interest.

Moreover, research data based on different methods rely on different concepts 
of happiness, social mood, etc. Consequently, various happiness indices can be 
calculated against different parameters, either significant or insignificant from the 
public point of view. Ratings of public happiness in different countries often assign 
certain weights to this or that area of life, based on expert assessments, but it may 
underestimate respondents’ specific understanding.

We think that the concept of “social mood” can be effectively used to study 
“happiness because it seems to be the most integrative of such concepts as happi-
ness, life satisfaction, social well-being, subjective well-being and others” [24, 
p. 142]. Life satisfaction of the population in terms of subjective well-being, on 
the one hand, and potential social involvement of the population as a complex of 
intentions (directions) based on their needs and values, on the other hand, constitute 
an integral phenomenon called social mood.

Since a person or a social group is the bearer of social mood, this phenomenon 
is the subject of sociology in the first place. However, it is advisable to refer to the 
relevant psychological concepts as well. But it is sociology that has methodology 
for measuring social mood. If studied in detail, the content and nature of social mood 
can clearly define the indicators of its systemic sociological measurement. The goal 
of the research presented in this article is to substantiate a comprehensive universum 
sociological model of social mood based on cross-sectional sociological measuring 
of its main aspects that are invariant for all approaches to its understanding.
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LITERATURE REVIEW
Over the past decades, many scientists have been right to state that public happiness 
is the main criterion of progress and the main goal of public policy [9, 19, 23, 25, 
26, 33, etc.].

In addition, the concepts of subjective well-being, life satisfaction and social 
well-being are identical. They mean a phenomenon that is a static component of 
social mood [4, 20]. The relationship of these scientific terms is considered in de-
tail in other papers [32, p. 48-55; 31, p. 2248-2259]. Social mood contains a dy-
namic component that reflects the social potential of a social mood bearer, along 
with the static component (social well-being, or subjective well-being). The phe-
nomenon of social mood was actively studied by Russian scientists in the 1970s 
-1990s. The past two decades have seen the research going on in both theoretical 
and empirical aspects [29, p. 21-34; 8, p. 24-34; 13, p. 48-66; 12, p. 118-126 et al].

As for the application of the concept of happiness, it should be noted that it is 
more common in everyday speech rather than scientific writing. It is often used by 
newspapers and magazines. The concept of happiness is extremely multidimen-
sional, and as a result, it is difficult to measure through sociological tools and needs 
to be quantified. Happiness is only one of the poles of social mood, in other words, 
it is positive social mood. Thus, the (long-lasting) happiness of a particular social 
subject is its/their consistently positive social mood. Thus complex measuring of 
happiness by sociological methods means measuring social mood.

Long-lasting happiness (consistently positive social mood) is not only a result-
ant indicator, which may prove that things are going well, but it can be functional. 
In other words, happiness can have a positive effect on certain spheres of human 
life, and this effect may be different for different people. That is why it is necessary 
to measure happiness, taking into account its specific characteristics for individu-
als and groups.

O. A. Kislitsyna names two main approaches to measuring well-being, one is 
the so-called “dashboard” and the other is the index. Proponents of the former tend 
to believe that individual indicators relating to well-being are important, rather than 
a certain average; followers of the latter are guided by a composite indicator, com-
paring particular values and monitoring measurements [7].

Most of the methods measuring happiness, used in the world today, are index. 
A detailed review of such indices is presented in the article by Yu. E. Shmatova 
and M. V. Morev [24, p. 141-162].

There should be noted a number of shortcomings of the existing methods of 
measuring social mood:

 � The concepts of social well-being (subjective well-being) and social mood 
(happiness) are often not operationalized, sometimes interchanged;

 � Indicators to measure human happiness differ in different researches and 
may be both subjective and objective – people’s subjective ideas about their 
own happiness versus objective statistical indicators;
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 � Happiness index is a derivative of particular indicators. It is calculated on 
the basis of certain sub-indices, and therefore there is a risk of obtaining an 
average value, which is irrelevant and does not reflect the current state of 
public happiness in particular aspects;

 � Index methods use national average indicators and do not reflect the real 
situation [1, 24];

 � Public polls do not pay sufficient attention to unconscious, non-verbalized 
expressions of the respondent’s consciousness.

Social mood is emotionally rational, and therefore it is difficult to measure 
through the traditional methods addressed to the respondent’s consciousness. We 
agree with the opinion that 

“... to predict the dynamics of protest sentiments among the population, it is not 
enough to consider only an index of social attitudes” [21, p. 102]. 

Sociology can measure the elements of the unconscious through the content anal-
ysis of open questions, as well as with the help of specially developed methods 
(for example, the questionnaire “Emotional orientation of the personality” (EOP)) 
[17, p. 296-301; 12].

METHODS
Happiness being a human inherent feeling, and in the most general sense “happi-
ness is a state of contentment, well-being, full life, life satisfaction” [30, p. 615], 
it is the subject of sociology. It is sociology that provides tools to not only measure 
some objective indicators that may be related to an increased standard of living, 
but, taking into account the peculiarities of certain people, to study those specific 
areas of life that are directly related to human happiness.

In our opinion, the complex sociological measuring of happiness becomes avail-
able through the use of the method which we developed to study social mood. This 
method was created by analyzing and comparing theoretical ideas about the essence 
of social mood in various studies, by studying existing methods of its empirical 
measurement, and is based on the achievements of post-non-classical (universum) 
sociology.

So, the only source of information about a particular expression of social mood 
should be its bearer—an individual or a social group. And sociology should be 
considered a science that provides the best ways to measure social mood. We be-
lieve it is right since it is the subjective assessments made by individuals regarding 
the events and processes occurring in the society that “make it possible to trace 
social response to social processes: life satisfaction or dissatisfaction of the popu-
lation is an important indicator of social stability, the level of public support for 
the authorities and institutions as a whole” [26, p. 137].

O. A. Lazareva gives an accurate definition of sociology as a science having all 
possible methods to measure social mood. She recognizes the use of empirical meth-
ods and the ability to create a complete picture of social mood on their basis [10].
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When measuring happiness, it is extremely important to consider, firstly, the 
ideas about happiness and well-being expressed by its bearers, since what can make 
one individual happy does not necessarily work for another. The significance of 
certain areas of life must be strictly defined by bearers of social well-being. The 
values assigned to sub-indices, forming the basis of the final indices of social mood, 
are important only when they reflect the real level of significance of these values 
for social well-being. If we draw the final index of happiness, then it should con-
sider its individual components, in order to avoid operating with average but untrue 
values. It is advisable to supplement quantitative studies of happiness with quali-
tative ones. Besides, measuring social mood makes sense only if you have an idea 
about the subject (individual or group)—the bearer of social mood, as well as their 
key needs.

Researchers propose to consider social mood, focusing on its various aspects. 
So, some of them rely on respondents’ summarized emotional and evaluative judg-
ments about their lives, others analyze it through the optimism—pessimism oppo-
sition, some study the actualization of particular needs, some pay attention to the 
individual spheres of life, some study the importance of certain actions for the 
subject or their frequency. Meanwhile, the feature of the post-non-classical univer-
sum approach is the holistic consideration of social mood combined with its vari-
ous expressions, as the unity of structure and procedure. 

“The principle of the minimum universum supplies the basis for development 
of any system. According to this principle, at the heart of any developing system 
are two polar elements. While changing, the system forms at least three 
hierarchical levels. At each level, the system goes through five stages: birth, 
development, change, decay, disappearance. The system forms at least seven 
layers, reflecting the sequence of its evolutionary development” [16, p. 99].

The minimum universum of social mood as an evolving system should be pre-
sented as follows:

1. Two complementary elements underlying it.
2. Three hierarchical levels where these elements interact and which correspond 

to the basic levels of human needs.
3. Seven layers corresponding to the most significant human values.
4. Twelve qualities, or twelve actions of happiness, in various degrees charac-

teristic of different people.
By measuring certain elements, levels, layers and qualities in the social mood of 

a community, one can draw the most systemic and profound conclusions about the 
current state of this community, as well as about the prospects for its development.

Object of study. In March-April 2017, in the city of Krasnoyarsk, the author 
conducted a sociological survey in order to test and improve the author’s methods 
for comprehensive sociological measuring of social mood, as well as to determine 
the minimum necessary components of its universum model. The research method 
was an online questionnaire, which was given to 400 adults in Krasnoyarsk. The 
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respondents were selected randomly, since “the objective of the survey was to de-
termine general interrelationships between scales and questions, as well as the key 
patterns that characterize certain aspects of social mood. The sociological toolkit 
for the questionnaire attempts to implement an integrated approach to sociological 
measuring of happiness in order to create an integrative model of social mood” 
[31, p. 2251]. Our methods are based on the following repeatedly tested research 
tools: the questionnaire “Emotional orientation of the personality” (EOP) by V. G. 
Nemirovsky [17, p. 296-301], “optimism test” ELOT (Extended Life orientation 
test) by E. C. Chang [28, p. 58-59], M. Seligman’s test for character strengths (VIA 
Survey of Character Strengths), methods used by the Russian Public Opinion Re-
search Centre (VTsIOM) and Levada Center, Organization for Economic Cooper-
ation and Development (OECD), Gallup Institute, etc.

The purpose of the survey was to draw a comprehensive universum sociolog-
ical model of social mood (social mood of the citizens of Krasnoyarsk as an ex-
ample). The subject of the survey was the universum sociological model of social 
mood of the citizens of Krasnoyarsk as an indicator of public happiness.

The objectives of the survey were to clarify the set of components that under-
lie social mood as an evolving system in the terminology of V. G.  Nemirovsky 
[15, p. 65], namely:

1. Two elements of social mood.
2. Three levels of social mood.
3. Seven layers of social mood.
4. Twelve qualities of social mood.
We view a stable positive social mood from two points: on the one hand, a final 

image, or a result that people consciously or unconsciously strive for (a result that 
can be achieved if things are going well), and on the other hand, a part of the social 
actor’s life, an integral part of the current state, which underlies future actions and 
decisions. The first point is social well-being, or subjective well-being, and the 
second one is social mood, generally called orientation to certain valuable experi-
ences. The universal concept of “orientation to valuable experiences” means that 
they “directly express certain needs” [18]. According to the author’s definition: 
“Orientation to valuable experiences is orientation to experiences of certain social 
needs, which are valuable for an individual or any social group. Along with ration-
ally formulated values, valuable experiences form a system of value orientations 
of the individual” [18]. This concept allows us to consider an individual as an 
emotional and rational being. Thus, the subject’s system of orientations to certain 
valuable experiences is the most general category that allows us to draw conclu-
sions about the subject’s relationship with social reality [32, p. 50].
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RESULTS
As part of this survey, E. C. Chang’s “optimism test” ELOT1 (Extended Life Ori-
entation Test) was used as an indicator measuring the level of optimism and pes-
simism [28, p. 58-59]. The correlation analysis selected only eight relevant for our 
research judgments out of twenty initial judgments for further analyzing. The 
relevant judgments were selected among the judgments of E. C. Chang’s test on 
the basis of significant correlations, on the one hand, and the questions aimed at 
identifying respondents’ assessment of their happiness level2, assessing recent 
changes in their lives, and assessing expectations for the future, on the other hand 
(Table 1). It is crucial for respondents to assess life changes and future expectations 
along with the actual assessment of their own mood in studying social mood be-
cause social mood, as described above, should be measured as a result (in statics) 
and as a starting point (in dynamics).

Table 1. Correlation coefficients between E. S. Chang’s optimism test questions and 
respondents’ assessment of their happiness level

E. C. Chang’s optimism  
test ELOT 

Respondents’ assessment of their happiness level
How happy  
or unhappy  
do you feel  
in general?

How do you  
think your life  

has changed over 
the past year?

How do you  
think your life  

will change  
next year?

How do you 
rate your life 
as a whole?

1 2 3 4 5
I get relaxed easily 0.39* 0.18* 0.10 0.26**

It is best not to get your 
hopes too high since 
you will probably be 
disappointed

–0.20* –0.16 –0.32** –0.22*

In uncertain times I usually 
expect the best 0.43** 0.16 0.24** 0.26**

1 The respondents are asked to express their agreement with the items. Response options 
are: I disagree; I rather disagree; it is difficult to say for sure; I rather agree; I agree.

2 For the questions aimed at identifying respondents’ assessment of their happiness level, 
a universal agreement scale with answers from 1 to 5 is provided, where 1 is the lowest, 
5 is the highest. So, the question: How happy or unhappy do you feel in general? had the 
response options: unhappy; rather not happy; neither happy nor unhappy; rather happy; 
happy. The question: How do you think your life has changed over the past year / will 
change next year? had the response options: mostly in a negative way; rather in a negative 
way; in any way; more likely in a positive way; mostly in a positive way. The question: 
How do you rate your life as a whole? had the response options: bad; rather bad; neither 
bad nor good; rather good; good.
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Table 1 (end)

1 2 3 4 5
Rarely do I expect good 
things to happen –0.39** –0.33** –0.24** –0.3**

If something can go wrong 
for me, it will –0.15 –0.19* –0.19* –0.17

I always look on the bright 
side of things 0.37** 0.24** 0.34** 0.17

If things go well, I want to 
know why –0.13 –0.03 –0.12 –0.15

I am always optimistic 
about my future 0.38** 0.27** 0.37** 0.40**

I need to be always busy 0.09 0.16 0.16 0.18*

I hardly ever expect things 
to go my way –0.35** –0.33** –0.33** –0.3**

When I undertake 
something new, I expect to 
succeed

0.27** 0.31** 0.40** 0.21*

Things never work out the 
way I want them to –0.23** –0.23** –0.17 –0.29**

If things go wrong, I want to 
know why –0.01 0.12 0.006 –0.024

If I make a decision on my 
own, I can pretty much 
count on the fact that it will 
turn out to be a poor one

–0.11 –0.21* –0.22* –0.05

When there’s a will, there’s 
a way 0.25** 0.19* 0.31** 0.24**

I rarely count on good 
things happening to me –0.35** –0.32** –0.24** –0.27**

I prefer metal to pop music –0.11 –0.06 –0.13 –0.18*

Better to expect defeat: then 
it doesn’t hit so hard when 
it comes

–0.20* –0.11 –0.19* –0.22*

In general, things turn out 
all right in the end 0.44** 0.27** 0.35** 0.48**

Give me 50/50 odds and 
I will choose the wrong 
answer every time

–0.17 –0.24** –0.21* –0.07

Notes: answers relevant to the study of social attitudes are in bold. Pearson Correlation. *Cor-
relation is significant at the level of 0.1 (two-way). **Correlation is significant at the level of 
0.01 (two-way).
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The factor analysis1 of the selected judgments resulted in revealing two factors— 
one corresponding to optimistic mood and the other—pessimistic mood:

 � F-1. In general, things turn out all right in the end 0.78; When there’s a will, 
there’s a way 0.73; I always look on the bright side of things 0.69; I am 
optimistic about my future 0.68; When I undertake something new, I expect 
to succeed 0.62 (dispersion – 34%).

 � F-2. I rarely count on good things happening to me 0.86; Rarely do I expect 
good things to happen 0.81; I hardly ever expect things to go my way 0.56 
(dispersion—28%).

In scientific papers there is no consensus about whether optimism and pessimism 
are complete opposites or have a common basis. Some argue that there is a certain 
inverse relationship between them, although they are characterized by independent 
factors [28; 27; 14, p. 849-855; 6, p. 433-438 et al.]. Thus, we conclude that the 
two polar complementary elements that underlie social mood as an evolving system 
are nothing but optimism and pessimism.

Positive or negative mood is closely linked with satisfying various needs. The 
level of satisfaction can be identified if we know which areas of life are affected 
and how. Thus, in order to identify satisfaction with certain areas of life, the ques-
tionnaire included a list of relatively autonomous areas of life, and respondents 
were asked to rate these areas on a scale from 1 to 5, where 5 is the highest. The 
list was compiled after studying the papers devoted to measuring social well-being 
[4, 20, etc.]. The item “your life in general” was also included in the list of rela-
tively autonomous areas of life.

The factor analysis of respondents’ assessments of the current life areas re-
vealed that citizens assess their lives in three main areas – first, spiritual devel-
opment and self-improvement, recreation and entertainment, creativity, relation-
ships with friends and personal desires; second,  wealth, job and career, social 
status and prestige, education; third – family relationships, love relationships and 
health (Table 2).

So, happiness, or social mood of any individual, has three hierarchical levels, 
conventionally called stability, harmony and development. These levels correlate 
with the real-energy (material), functional-organization (public) and information-
al (spiritual) levels of the developing system, respectively [17].

The value of each factor corresponding to two elements and three levels of social 
mood were stored in the database as additional variables. In other words, for each 
of the identified factors (optimism and pessimism; stability, harmony and devel-
opment) a special factor value was calculated for each respondent. This means that 
each respondent has two elements and three levels, at once. The differences are in 

1 Allocation method—principal component analysis. Rotation method—varimax with 
Kaiser normalization. Rotation converged in 3 iterations.
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different degrees of importance of the listed elements and levels for different re-
spondents.

To identify how optimism and pessimism manifest at different hierarchical lev-
els of social mood, we calculated the Pearson correlation coefficients between el-
ements and levels of social mood (Table 3).

Table 2. The results of the factor analysis of the respondents’ answers, identifying 
common life constants in the general structure of the social mood

Most significant, relatively autonomous 
areas of life

Social mood level
Development.  
Spiritual (3)

Stability. 
Material (1)

Harmony, balance. 
Social (2)

Spiritual experience, self-development 0.78 — —
Recreation, entertainment 0.71 — —
Creativity 0.67 — —
Friendship 0.63 — 0.23
Personal desires 0.59 — 0.44
Wealth — 0.82 —
Job, career — 0.81 —
Social status, prestige 0.44 0.65 —
Education 0.40 0.55 —
Family — — 0.89
Life in general 0.46 — 0.63
Health — 0.41 0.60
Love relationship — — 0.48
% Dispersion 23 20 17
Notes: factor extraction method — principal component method. Rotation method — varimax 
with Kaiser normalization. The rotation converged in 6 iterations.

Table 3. The results of the correlation analysis identifying the conjugacy of elements 
and levels of social mood

Two elements of social mood
Optimism (1) Pessimism (2)

Three levels  
of social mood

Stability. Material (1) 0.14 –0.07
Development. Spiritual (3) 0.08 –0.18
Harmony and balance. Social (2) 0.32 –0.30
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As we can see, optimism has a positive correlation with the three levels of social 
mood, and pessimism has a negative one. At the same time, the highest rates of 
positive (negative) correlation are observed between optimism (pessimism) and 
‘Harmony and balance. Social’. This fact can prove that high-quality communica-
tion and involvement in a social group are prerequisite for human happiness.

The questionnaire also included The emotional orientation of the personality test 
by V. G. Nemirovsky in order to record certain valuable experiences of the popu-
lation [17, p. 296-301], and M. Seligman’s VIA Survey of Character Strengths in 
order to analyze the respondents’ personal merits [22].

Mathematical statistics analysis (correlation and factor analysis) helped to iden-
tify seven layers and twelve qualities that underlie the methodological principle of 
the minimum universum of social mood.

Various research results studied [11, 2, etc.] and a lot of theory generalized [5, 
p. 218-226; 3; 34 et al.], we can conclude that seven layers of social mood are those 
universal human virtues that are valued regardless of culture and are the center of 
attention of positive psychology. “Six virtues common to all nations: wisdom and 
knowledge; courage; love and humanism; justice; moderation; spirituality, or tran-
scendence” were highlighted by M. Seligman [23]. These virtues correlate with 
the corresponding layers of the minimum universum of social mood. Seven layers 
of the universum of social mood are seven groups of valuable human qualities, 
each making different people happy to a certain extent.

Following M. Seligman, we will consider the means of attaining virtue merits. 
It is these virtues, or “happiness set point”, the term used by S. Lubomirski, that 
underlie twelve qualities identified by our research. Thus, analyzing the respond-
ents’ answers within M. Seligman’s VIA Survey of Character Strengths, we iden-
tified twelve qualities of social mood. These qualities are actions that can underlie 
the productive mood of a person. These qualities should be recognized as non-con-
tradictory to twelve types of actions described by S. Lubomirski. The latter con-
cludes that these actions increase the level of happiness, make it long and allow 
you to change your life for the better [11]. The difference between the names of 
happiness set point used by C. Lubomirski and those revealed in our research is 
following:  twelve qualities in the structure of the minimum universum claim to 
be mutually exclusive, and each of these qualities has the maximum autonomy 
(Table 4).
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Table 4. The results of the correlation analysis identifying the conjugacy of layers and 
qualities of social mood

Seven layers of social mood 
(virtues, or the most important  

human values)
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К1. to adapt and organize 0.03 0.08 –0.14 0.22 0.04 –0.04 0.19
К2. to thank and be involved 0.04 0.09 0.12 0.23 –0.04 0.06 0.08
К3. to learn and discover new things 0.12 0.24 0.15 –0.32 0.19 –0.11 0.12
К4. to rejoice and be cheerful –0.04 0.03 0.02 0.13 0.26 –0.04 0.11
К5. to set goals 0.08 0.19 –0.07 –0.06 –0.14 0.03 0.15
К6. to plan and take care of the future 0.02 0.07 0.02 0.14 0.01 –0.11 0.16
К7. to be easy going and mobile, to live 
in the present 0.08 –0.06 –0.14 –0.19 0.00 –0.14 0.19

К8. to find harmony with others –0.13 0.08 0.14 0.33 –0.10 0.13 0.00
К9. to be patient, persistent and reserved –0.12 0.12 0.04 –0.02 0.00 –0.19 –0.12
К10. to fulfill promises and obligations 0.03 0.19 –0.02 0.04 –0.02 0.06 0.06
К11. to join the culture and art 0.09 0.23 0.03 0.19 0.04 0.05 0.12
К12. to not focus on the past and 
manage stress 0.07 0.00 0.06 –0.16 –0.01 0.14 0.16
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CONCLUSION
Thus, it is advisable to consider the phenomenon of social mood as structural and 
dynamic. Social mood most widely characterizes the system of happiness of an 
individual or group social.

This article attempts to comprehensively measure social mood as a final result 
and as a starting point for the social actor, with citizens of Krasnoyarsk as a sample. 
The research studied and compared the existing methods of empirical measuring 
of social mood and relied on the achievements of post-non-classical (universum) 
sociology. The social mood scheme resulting from the application of this approach 
does not contradict the previously developed methods, but accumulates them, be-
coming universal and helping to track the spatial and temporal features of social 
mood of certain social subjects.

As a result of the application of statistical, correlation and factor analysis in 
processing the survey results, we conclude that the minimum universum of social 
mood as a developing system is as follows:

1. Two complementary elements underlying it—optimism and pessimism.
2. Three hierarchical levels where these elements interact—stability, harmony 

and development.
3. Seven layers, corresponding to the most important human values (virtues),— 

transcendence, spirituality; creation, creativity and knowledge; love, 
friendship and communication; humanism, tolerance and generosity; courage, 
risk and responsibility; safety and comfort; will and power.

4. Twelve groups of qualities, or twelve basic actions of happiness: to adapt 
and organize; to thank and be involved; to learn and discover new things; to 
rejoice and be cheerful; to set goals; to plan and take care of the future; to 
be easy going and mobile, to live in the present; to find harmony with others; 
to be patient, persistent and reserved; to fulfill promises and obligations; to 
join the culture and art; to not focus on the past and manage stress.

It is possible to create a complex matrix of happiness for the social actor if we 
take into account each of the elements, levels, layers, and qualities of social mood. 
It should be noted that the importance but not just a frequent experience of particu-
lar needs and areas of life for individuals and social groups must be taken into 
account when we create the matrix of happiness. Average values of happiness are 
not so much important for a deep understanding of social mood, it is rather the 
degree of correspondence in the “important”—“realized” line. So our further re-
search we will draw analytical conclusions about the general state of happiness 
within the extent to which public needs are met. In addition, a sociological survey 
should pay close attention to respondents’ own view of happiness and the funda-
mentals of positive mood, as soon as they play an important role and should be 
subject to content data analysis. Evidently, this method should be applied to other 
social groups.
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